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Marketing vs. Public Relations

e Marketing consists of paid or
donated advertising such as TV
commercials, radio spots,
newspapers ads, billboards, etc.

e Public Relations is local news.
e You can’t purchase news.



Presenter
Presentation Notes
Today, we are going to talk about marketing Relay For Life and the American Cancer Society in a Metro media market.  First I would like to define 2 terms that we are going to be talking about a lot.  The first is “Marketing.”  Marketing consists of advertising – which can either be paid for or donated to us by a media outlet.  Marketing plans are done through the sales team at a media outlet as well and typically include TV commercials, radio spots, newspapers ads, billboards and so on.



Opposite of marketing is Public Relations.  Public Relations or PR is local news.  It is done through the news departments of media outlets.  We will talk quite a bit more about handling both the marketing and PR for Relay today.  Public Relations also includes your grassroots outreach like social media, posters, brochures, etc.


Media Partners

x
v
RELAY
FOR LIFE
| e

Society



Presenter
Presentation Notes
First, I’d like to talk about Media Partners.  Just like many Relay events have Corporate Sponsors, it is important to also recruit Media Sponsors or Partners for your events.


What Is A Media Market?
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Presenter
Presentation Notes
I know that everybody here today represents one Relay For Life event and you are looking to recruit teams and survivors for that particular event.  However for us to utilize the media outlets in a particular market, we need to work together and take on a market approach to Relay For Life since every metro media market has more than one Relay.



Here is a map of all the media markets across the country.  As you can see there are a lot of them.  A media market or simply market is a region where the population can receive the same (or similar) television and radio station offerings, and may also include other types of media including newspapers and Internet content. They can coincide or overlap with 1 or more metropolitan areas, though rural regions with few significant population centers can also be designated as markets. Conversely, very large metropolitan areas can sometimes be subdivided into multiple segments. Market regions may overlap, meaning that people residing on the edge of one media market may be able to receive content from other nearby markets.



So the first big task is knowing what media market your event is in and then what other Relays are also in that media market.  Then we can determine the media mix.


Today’s Media Mix
ho Are Our Partners?

crigslist
facebook [R{lNTube (
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Presentation Notes
A Relay Media Partner can really be any local media outlet.  Here is a slide of today’s media mix.  In most markets we would try to have at least one TV and one radio partner for Relay and in some markets we also have either a newspaper or billboard company.  It’s important to look at all the media outlets in your market and create a “wish list” of who would be the best fit to partner with Relay For Life.


One Market
Media Outlets

+ Relay For Life Events
One Ask



Presenter
Presentation Notes
So, once we know what media market we are in, what media outlets and what Relay events are in that market then we can put together a proposal and go to the media outlet with one ask versus many different staff and volunteers going with multiple asks.  It’s very important to work together.


Promotional Timeline

e January — March
Team Recruitment

e March — Event Date
Survivor Recruitment

e 2 weeks prior to your event
Community Invitation



Presenter
Presentation Notes
An important piece of the proposal for each of our media partners is the promotional timeline.  When most media are approached to promote an event it’s typically to sell tickets or get people to come to an event.  The norm would be a 2-3 week campaign that would run before the event date.  With Relay it’s very different and should be made very clear to your requested media partners.  You would like the majority of your promotional advertising to run in January through March and to focus on Team Recruitment and then switch to Survivor Recruitment as we get closed to the Relay Event.  Some media outlets will also do a series of interviews and news bumps leading up to the event but little or no commercials run leading up to the event.  The difference in Relay is that we want to recruit teams and if we recruit teams early in our campaign then we will have lots of people at our event because we have lots of teams, survivors who will also invite their family and friends to come to Relay.  This promotional timeline is very unique and needs to be clear in your ask of each of your media partners.


What Do You Ask For?

e Promotional Advertising

e \Web Banner Ads

e Email Newsletters

e News Bumps (News & Weather)
e Public Affairs Interviews

e Master of Ceremonies

e Relay For Life Team
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Presentation Notes
Promotional Advertising

Web Banner Ads

Email Newsletters

News Bumps (News & Weather)

Public Affairs Interviews

Master of Ceremonies

Relay For Life Team


What Do You Offer?

e Opportunity to align themselves In
a personal and powerful way with
the fight against cancer

e T-Shirts — How Many?

e Brochures, Websites, Banners...

e Onsite Media Tent (front & center)
e Event Recognition

e Post Event Recognition
(say Thank You!)


Presenter
Presentation Notes
Opportunity to align themselves in a personal and powerful way with the fight against cancer

T-Shirts – How Many?

Brochures, Websites, Banners…

Onsite Media Tent (front & center)

Event Recognition

Post Event Recognition (say Thank You!)


Public Relations
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What Is News?

e News is change
e News iIs change as seen by an outsider

e News is change that is interesting and
compelling

e News is what’s important to the reader,
viewer or listener

e We’'ve got news!



Presenter
Presentation Notes
What is news?  News is something that the general public finds interesting, compelling and current.  The American Cancer Society and Relay For Life are highly publicized so we’ve definitely got news to tell so let’s talk a little bit about public relations in your community.


What Makes A Good Campaign?

e Position the Society as the leader in the fight
against cancer

e Make it personal: Highlight real people to
show our grassroots position of strength

e Reinforce the brand to our overall local
mission efforts (programs and services)



Presenter
Presentation Notes
First and foremost all public relations should help position the Society as the leader in the fight against cancer.

Second, since we are in every community we want to tell the local story so we are always looking for the local person – survivor, team captain, volunteer, etc.

And last, good public relations reinforces the brand that the American Cancer Society is saving lives and creating more birthdays in every community.


Why Tell Our Stories?

The marketplace is more crowded and
competitive than ever

We have to tell our stories to be more visible
and reach more people

Awareness helps recruit volunteers, raise
money, educate about cancer

News stories help validate supporters’ time
and effort on our behalf — they feel good
when they see their events in the media and
want to do more


Presenter
Presentation Notes
Public Relations is now more important than ever.  There are many more organizations now than there were almost 100 years ago when the Society was founded so we have to work harder to build media relationships and keep Society in the media forefront.  We know we have stories but we just need to get them into the right hands.



With more organizations out there, we have to tell those local compelling stories to be more visible and reach more people.  Along with more organizations, there are a lot more media outlets so people are getting their news and information from many different places so we have to work harder to put our story out there to all of the available media outlets.  This is where focusing on our target audience is important.



Last, we all know that news stories help us create awareness and will ultimately help us reach our goals.  They also help validate the event to our volunteers, teams and sponsors.  Everyone likes to see their name or their event in the newspaper or on the evening news.


News Tools

e Fact sheets and FAQs

e Press releases (including templates)

e Fundraising suggested messages

e Reports, letters to the editor, op-eds, etc.
e Photographs

e |nterviews
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Fact sheets and FAQs

Press releases (including templates)

Fundraising suggested messages

Reports, letters to the editor, op-eds, etc.

Photographs

Interviews


What Is Social Media?

“Social media is, at its most basic sense,
a shift in how people discover, read,
and share news and information and
content. It's a fusion of sociology and
technology, transforming monologue
(one to many) into dialog (many to
many.)”

Brian Solis, author of The Future of Communications: A manifesto for
integrating social media into marketing

Simply put, it’s about people talking,
engaging, communicating locally but
with the power to affect globally


Presenter
Presentation Notes
Recently we all are aware that social media has become more and more popular.  Many of us are on MySpace, Twitter, Facebook and other sites.  Social media is very different than traditional media.  Here is a definition of social media that I like:

“Social media is, at its most basic sense, a shift in how people discover, read, and share news and information and content. It's a fusion of sociology and technology, transforming monologue (one to many) into dialog (many to many.)” Simply put, it’s about people talking, engaging, communicating locally but with the power to affect globally.




What Do You Mean By Social Media?

Blogs
ePersonal
Microblogs
eTwitter
Video
eGoogle
eYouTube
Social Networks
eMySpace
eFacebook
eCraigslist

e Wikis
Wikipedia

e Photo
oFlickr
ePhotobucket

e Virtual Reality
Second Life

e Social/News Bookmarks
*Digg
eReddit
eDel.icio.us


Presenter
Presentation Notes
Here are some of the more popular social media websites in their respective categories.  The Society, ACS and many of our volunteers are already present on many if not all of these sites and more.  I encourage you all to browse around and help promote Relay and other Society initiatives via your own personal social networks.  Sometimes we will post suggested social media messages in our online toolkits at SACancerNews.org.


What You Can Do?

e |dentify key local media and get to know
them

 Look and listen for stories at Relay and
In your community

e (Get a few facts about local stories
e Recruit a Public Relations volunteer
e Start a PR Council for your market

e Announce new programs and milestones



Presenter
Presentation Notes
So, here are a few things that you all can do as leadership volunteers to help us with marketing and securing good public relations in your media markets.

Identify key local media and get to know them

Look and listen for stories at Relay and in your community

Get a few facts about local stories

Recruit a Public Relations volunteer

Start a PR Council for your market

Announce new programs and milestones


Relay For Life Story ldeas

Top fundraising Relay team
Compelling survivor story

Corporate supporter going over and
beyond to support Relay or other
program

Interesting and innovative fundraising
Ideas for stories or photos

New program in your community or
recruiting for volunteers for program
(such as Road to Recovery or Reach to
Recovery)
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Presentation Notes
Top fundraising Relay team

Compelling survivor story

Corporate supporter going over and beyond to support Relay or other program

Interesting and innovative fundraising ideas for stories or photos

New program in your community or recruiting for volunteers for program (such as Road to Recovery or Reach to Recovery)


Resources at your fingertips
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Cancer.org

Espafiol Text Size

Welcome . .
THE OFFICIAL SPONSOR OF BIRTHDAYS® i | Reictor | eace | Language Materials m
lgnin | Register | My 1-800-227-2345

LEARMN ABOUT STAY FND SUPPORT & EXPLORE GET
L LU CANCER / HEALTHY / TREATMENT / RESEARCH / INVOLVED JRURCULELE

ABOUT THE AMERICAN CANCER SOCIETY

Saving lives by helping people stay well, get well, find cures, & fight back

FRINT »»

Welcome to American Cancer Society Press Room

QUICK FINDER

Press Releases Media Relations Contacts
Here vou will find American Cancer Society press Forfastest service, you can locate the media relations Welcome to Amerlcan Cancer
release archives, searchable by topic & date. representative in your area by clicking here.

Society Press Room
Access to Embargoed Password-Protected Site Executive Biographies

This is a password-protected site for members ofthe  Browse hiographies and photos of senior American

news media who are granted access to embargoed  Cancer Society executives.

media materials.

Press Hit br. Len's Cancer Blog

Contactthe Media Relations Specialistfor press kit Authored by J. Leanard (Len) Lichtenfeld, MD, the

information which includes basic infarmation for mediaSociety's deputy chief medical officer, this blag covers E_mhargued password protected

interested in the latest infarmation akaout the American breaking cancer news and provides commentary on site

Cancer Saciety, including its history, and research new research, scientific developments, and ather .

milestones. cancer hreakthroughs.

About the Organization Powerful Choices

Learn more about ACS, and the work we do every day  Yiew the American Cancer Society Powerful Choices

to save lives and create aworld with less cancer and  podeast series, for the infarmation vou need to make m

more birthdays. smart choices to improve your health and help reduce
yaur cancer risk.

HOW CAN WE HELP YOU?

Enter search terms or location | Search

= Pring 24 Froail
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Cancer.org has been redesigned.   Be sure to visit the online newsroom at cancer.org for national press releases and other information.  There is a lot of information and great things you can share at meetings or on your social networking pages for your events.  Also, the local MarComm staff information is posted here as well


SACancerNews.org

SOUTH ATLANTIC DIVISION NEWSROOM

Serving Delaware, Georgia, Maryland, North Carolina, South Carolina,
Virginia, West Virginia and Washington, D.C.

Home About For Yolunteers Contact

Select category & Subscribe to Posts & Subscribe to Comments

Topics:

Updates

Sign up to receive breaking news

YOI ARE HERE: HOME i FOR Y OLUMTEERS f RELAY FOR LIFE MATERIALS

as well as receive other site updates!

Relay For Life Materials

Enter your email address. ..

Getthe ward autl Dramatically increase aurvisibility through traditional, state of the art (social media) and
grassroots marketing efforts in every caommunity.

Resources
All events should have a community specific marketing and blitz plan. Breast Cancer Facts & Figures, 2008-2010
All events should maximize the American Cancer Society's value proposition and bithdays campaign to Cancer Facts & Figures for African Americans
communicate the Society's accomplishments and return on investment. 2009-20110

Below yau'll find a refreshed Marketing & Communications Taalkit for 2010 that includes everything yau'll Cancer Facts & Figures for Hispanics/Latinos,
need to develop and implement a successful community-hased marketing plan that will help you get the 2003-2011

word out about Relay in your community. Cancer Facts & Figures, 2010

i Cancer Frevention & Early Detection Facts &
Getting Started )
Figures

Relay Far Life Marketing and Fublicity Chairperson Job Description Colorectal Cancer Facts & Figures, 2008-2010
Relay Far Life Community-Based Marketing Planning Guide
Armerican Cancer Society Value Proposition Proof Paints

Giuestions for a Successtul Marketing Plan ACS: Behind the Science -- Mamm..
Tips for Warking with the Media :

Media Partnership Proposal

Relay Far Life Branding Guidelines for Print
Relay Far Life Event Branding Checklist

Delino Comununicatione and Cocisl Blocdia



Presenter
Presentation Notes
So our final takeaways from today are:

We have to work together to promote all of our events in one media market – we cannot be fractured any longer

Recruit good media partners that will help with the Relay timeline that we talked about earlier.  We need their help in recruiting teams early in the year when they have the most available advertising inventory.

Always have your eyes and ears open for compelling local stories and then use your media relationships to get them out there.


Thank you.
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