American Cancer Society, South-Atlantic Division, Inc.

Relay For Life Marketing & Publicity Chair

Collaborations:
Event Chair, subcommittee chairs, staff partner, local newspapers and television/radio stations
Length of Commitment:

1-2 years recommended
Time Commitment:

Attendance required at event planning committee meetings 





and all other meetings as determined by Chair and staff partner

Recruited by:


Event Chair, staff partner

Position Summary

Relay For Life is a fun-filled overnight event designed to celebrate survivorship and raise money for research and programs of the American Cancer Society.  The Relay For Life Marketing & Publicity Chairperson is responsible for coordinating the marketing and publicity strategy to showcase and promote the event utilizing a community-based approach including traditional (newpaper/TV/radio), state-of-the-art (social networking/online), and grassroots marketing techniques.
Responsibilities

· Understand and abide by American Cancer Society policies and Relay For Life standards

· Recruit subcommittee members.
· Attend Relay For Life committee meetings.
· Utilize the SA Relay For Life Marketing & Communications Toolkit and its supporting materials to develop a community-based marketing strategy for the event that includes traditional media, social media, and grassroots marketing.
· Work in conjunction with American Cancer Society staff partner as well as pertinent committee chairs to coordinate communication and marketing efforts.

· Plan a Marketing Blitz.
· Raise public awareness about the American Cancer Society and Relay For Life through print, radio, TV and web-based new media outlets in the local community.
· Modify and distribute news releases for local newspapers, radio and cable television stations and chamber of commerce publications.
· Place articles in newsletters or magazines of other organizations involved with the American Cancer Society or Relay For Life.
· Set up radio and/or TV interviews and ad campaigns.
· Acquire, develop and present story ideas and interview opportunities to the local media to illustrate how the community and local residents are mobilizing to fight cancer through Relay For Life, and how the American Cancer Society is impacting cancer in the community.

· Serve as primary media contact to answer reporter questions and be responsible for media follow-up.

· Provide media talking points to the local committee spokesperson, honorary chair or survivor spokesperson.  May also serve as media spokesperson at the local Relay For Life event.

· In communities or counties with media overlap, collaborate with staff partner and area Relay publicity chairs regarding media outreach and sponsorship.

· Arrange for photographs to be taken of Relay For Life volunteers and activities, before, during, and after event.
· Arrange for television and newspaper coverage for day of event.
· Prepare and send personal thank you notes to editors and reporters after the event.
· Arrange for reader board space at grocery stores, banks, etc.

· Develop a flyer/letter for neighbors near the event facility thanking them for their patience and understanding and arrange for distribution.
· If needed, develop instruction sheet with schedule for the day of event to distribute to team captains at meetings prior to event.
· Ensure event is properly branded with ACS and RFL signage.  Make any necessary directional/logistics signs, if needed.  Example: Restrooms, No Animals on track, No Smoking etc. (This may be handled by the on-site logistics committee.)
· Organize a letters-to-the-editor campaign.
· Make sure photos are taken of teams, winners, etc. and distributed to local media outlets.
Qualifications

· Focused on the mission of the American Cancer Society

· Function cooperatively with the volunteers and staff of the American Cancer Society

· Ability to make necessary time commitment to the position

· Strong leader with the ability to work well with people
· Strong written and verbal communication skills
Support Provided

· Assistance and training by Event Chair and staff partner

· SA RFL Marketing & Communications Toolkit including:
· Sample RFL Press Releases & Letters to the Editor
· RFL PSA’s
· RFL Media Partnership Agreement
· Share Your Story Form 
· RFL Community Presentations in a Box
· RFL Online Communications Plan
· RFL Online Standards
· RFL Social Media Guide
· RFL Sample Status Updates for Facebook
· RFL Event Branding Checklist
· pre-produced RFL print ads and banner ads
· Posters and brochures available through staff partner

· RelayForLife.org and Cancer.org






