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Tips for Working with the Media

· Deciding to work exclusively with one media partner or choosing to work with multiple media partners needs to be assessed on an event-by-event basis.  

· Smaller events would most likely benefit with an exclusive relationship where the Relay For Life may not be “huge news” yet. 
· Larger events would most likely benefit from working collaboratively with all the local media. In this instance, the event has already proved that it is newsworthy and the media is already interested in covering the event.

· Offering media the opportunity to participate in the actual event will result in broader coverage.

· If the committee decides to use an exclusive media sponsor, your contract should contain a complete listing of airing times and all other negotiated points.

Media campaign suggestions:
Identify Key People to which to Send Your Release

· Health reporter/editor

· Calendar of Events editor

· Society page reporter

· Volunteer contact

· Feature reporter/editor

Pitch the Relay For Life Story to the Media

· Write the press release and fax or email it to the media.

· Write the release targeted to a topic of interest to a specific reporter. 

· Provide background information.

· Provide survivors or committee members for reporters to interview.  Reporters want to talk to real people.

· Suggest visual photo opportunities.

Follow-up Phone Calls to Reporters

· Follow up your news release with a phone call to the reporters. They receive many releases a day, thus personal/live contact is critical. 

· Try to reach the reporter live on the phone rather than leaving voicemails.

Newspaper Supplements

· Supplements are the special inserts included in the newspaper that focus on a special topic.
· Learn what your paper has. If there is a special supplement on health, cancer, or outdoor activities, it would be a perfect opportunity to pitch Relay For Life.

