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Each radio station will:

· Deliver approximately 3 Relay mentions a day (6 am to 7 pm).  These messages will vary each month.  Focus on team recruitment (February through April) and event awareness, survivor recruitment, car raffle ticket sales (May through June).
· Provide on-air personalities as emcees at Relay events and recruitment functions especially at mega events such as the Norfolk/Virginia Beach and Todd/Darling events.
· Provide a minimum of (2) on air interviews with the morning show (possibly with a cancer survivor spokesperson, if available).

· Feature the American Cancer Society Mission and Patient Services as a topic of a public affairs program.
· Include Relay For Life events and fundraisers on station event calendars, newsletters, constituent emails, and social media forums such as Facebook and Twitter.

· Feature Relay For Life ad banners on the station website.
· Lead a Listener Team where listeners can join the radio station team to help raise funds for Relay For Life (supported by on air push/contesting).
· Allow Relay teams to accompany the Relay For Life GMC Terrain for raffle at radio remotes and events.  Teams will be allowed to sell raffle tickets if the solicitation policy allows.

· Provide an on-air personality to record a PSA with the broadcast partner on-air personality
The Relay For Life of Hampton Roads Regional Events will:

· Provide station the opportunity to align themselves, and their select personalities, in a personal and powerful way with the fight against cancer.
· Place the logo of the participating radio station(s) on the back of the official Relay T-shirts for all Regional Relay events.

· Provide placement of the station logo on the Relay event websites for participants and donors.
· Provide placement of the station logo on all brochures.
· Provide placement of the station logo on all event banners.
· Provide placement of the station logo on all event posters.
· Provide the station with an on-site media tent.
· Provide placement of the station logo on specified collateral and acknowledgement by the emcee at team captains’ meetings of station’s participation.

· Encourage potential cross-promotion with other media including broadcast and print partners. Cross-promotion would be reciprocal. 

Schedule of Relay For Life Events

Hampton Roads Region

	Hampton University
	March 29
	Hampton U

	W & M
	April 9-10
	Busch Field

	CNU
	April  10-11
	Freeman Center

	ODU
	April 16-17
	Webb Center

	Chesapeake
	May 7-8
	Chesapeake City Park

	Lancaster
	May 8
	Washington HS

	Elizabeth River
	May 14-15
	TCC Campus

	Suffolk
	May 14-15
	Nansemond Academy

	Emporia
	May 14-15
	Greensville County HS

	VA Beach/Norfolk
	May 21-22
	Little Creek AFB

	Isle of Wight/Surry
	May 21-22
	Smithfield HS

	Williamsburg
	May 21-22
	Jamestown HS

	York
	May 21-22
	Tabb HS

	Mathews
	May 22
	Mathews High School

	Westmoreland
	May 22
	Northumberland HS

	Gloucester
	June 4-5
	Gloucester HS

	Newport News
	June 4-5
	Todd Stadium

	Hampton  
	June 4-5
	Darling Stadium

	Franklin/South Hampton
	June 4-5
	Bronco Federal Credit Union

	Sussex
	TBA
	TBA


	Making Strides Against Breast Cancer

Radio Partnership
August – October 2010
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Each radio station will:

· Provide 40 live promotional announcements 2 weeks prior to event, encouraging listener attendance.

· Provide (20) pre-recorded spots per week for (4) weeks (80 spots total, running 6a-6a)

· Provide (15):10 second liners for 2 weeks prior to event, pushing to website for details 

· Provide on-air personalities as emcees at either the kick-off breakfast or the walk.

· Lead a Listener Team for the event (supported by on air push/contesting) 

· Include Making Strides on station event calendars, newsletters, constituent emails, and social media forums such as Facebook and Twitter.
· Provide a minimum of (2) on air interviews with the morning show (possibly with a cancer survivor spokesperson, if available) up to 3 weeks prior to event.
· Feature Making Strides ad banners on the station website.
· Feature the American Cancer Society discussing breast cancer awareness, early detection and patient services on a public affairs program in September or October.

· Distribute walk brochures at station events and remotes.

· Host a station tent on location for the Making Strides event 

The Making Strides Against Breast Cancer event will:
· Provide the station with the opportunity to align themselves, and their select personalities, in a personal and powerful way with the fight against breast cancer 

· Provide the opportunity to appear in front of area business executives at the Making Strides Corporate Breakfast, held in August.

· Provide placement of the station logo on the Making Strides website for participants and donors

· Provide placement of the station logo on all walk papers 

· Provide placement of the station logo on all event banners

· Provide placement of the station logo on all event posters

· Include station with an on-site media tent

· Provide placement of the station logo on the Making Strides Corporate Breakfast Program and acknowledgement by the emcee of the station’s participation.

· Encourage potential cross-promotion with other media including broadcast and print partners. Cross-promotion would be reciprocal. 
	Relay For Life of Hampton Roads
Broadcast Partnership Proposal
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Each Television station will:

· Run 3x broad ROS spots M-Sun :30's, :15's :10's and :04 seconds in length per day as available starting in February and ending in June.
· Run the major portion of the promotional spots during high-level viewing time preferably the morning, noon, evening and late news.
· Produce a :30, :15, :10, :05 and :04 spots to run during the 4 month promotion promoting the event.. These messages will vary each month.  Focus on team recruitment (February through April) and event awareness, survivor recruitment, car raffle ticket sales (May through June).
· Broadcast a number of interviews with Relay participants to include but not limited to: Relay chairman, team captains, survivors or ACS staff.  Interviews could be feature story segments, health related news, noon news interviews, public affairs show appearances, etc.  

· Provide a series of news bumps over the 4 months.  These news bumps will contain a full screen graphic along with audio information.  This information will be provided by ACS.
· Cover agreed upon events at least the Virginia Beach or Norfolk events with a live remote broadcast if resources allow.

· Provide on-air personalities as emcees at Relay events and recruitment functions especially at mega events such as the Norfolk/Virginia Beach and Todd/Darling events.
· Include Relay For Life events and fundraisers on station event calendars, newsletters, constituent emails, and social media forums such as Facebook and Twitter.
· Feature Relay For Life ad banners on the station website.
The American Cancer Society’s Relay For Life Committee will:
· Provide station the opportunity to align themselves, and their select personalities, in a personal and powerful way with the fight against cancer.
· Place the logo of the participating TV station on the back of the official Relay T-shirts for all Regional Relay events.

· Provide placement of the station logo on the Relay event websites for participants and donors.
· Provide placement of the station logo on all brochures.
· Provide placement of the station logo on all event banners.
· Provide placement of the station logo on all event posters.
· Provide the station with an on-site media tent.
· Provide placement of the station logo on specified collateral and acknowledgement by the emcee at team captains’ meetings of station’s participation.

· Encourage potential cross-promotion with other media including broadcast and print partners. Cross-promotion would be reciprocal. 

Schedule of Relay For Life Events

Hampton Roads Region

	Hampton University
	March 29
	Hampton U

	W & M
	April 9-10
	Busch Field

	CNU
	April  10-11
	Freeman Center

	ODU
	April 16-17
	Webb Center

	Chesapeake
	May 7-8
	Chesapeake City Park

	Lancaster
	May 8
	Washington HS

	Elizabeth River
	May 14-15
	TCC Campus

	Suffolk
	May 14-15
	Nansemond Academy

	Emporia
	May 14-15
	Greensville County HS

	VA Beach/Norfolk
	May 21-22
	Little Creek AFB

	Isle of Wight/Surry
	May 21-22
	Smithfield HS

	Williamsburg
	May 21-22
	Jamestown HS

	York
	May 21-22
	Tabb HS

	Mathews
	May 22
	Mathews High School

	Westmoreland
	May 22
	Northumberland HS

	Gloucester
	June 4-5
	Gloucester HS

	Newport News
	June 4-5
	Todd Stadium

	Hampton  
	June 4-5
	Darling Stadium

	Franklin/South Hampton
	June 4-5
	Bronco Federal Credit Union

	Sussex
	TBA
	TBA


	Making Strides Against Breast Cancer

Broadcast Partnership
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Each radio station will:

· Run a M-Su, 5A-5A ROS schedule and produce a :30, :10 and :04 spots to run an average of fifteen times per week at least six weeks prior to the event.

· Barring breaking news, the station will feature a news story promoting Making Strides Against Breast Cancer each day in the week leading up to the walk (may showcase local breast cancer survivors).

· Provide a Noon interview with either an American Cancer Society representative or a local breast cancer survivor the week prior to the event.

· Incorporate Making Strides Against Breast Cancer in five health news stories during the month of October.

· Provide live coverage of the event on Saturday, October 2, 2010.
· Provide a specific forecast graphic to air several days prior to the event and meteorologists will mention Making Strides in their forecast.
· Provide a recap of the walk and the money raised in the newscasts after the event

· Run a schedule with :10’s and :04’s promoting final call to action.

· Provide an on-air talent to emcee the kick-off corporate breakfast in August.
· Provide an on-air talent to emcee the walk, welcome walkers, introduce speakers and start the walk on October 2nd.
· Produce a spot with a local on-air talent to run ten days prior to the event to generate additional interest in attending the event

· Provide a special section on the station website that will outline the event and local patient services.  The site will link directly to cancer.org and to the event website.
· Include Making Strides on station event calendars, newsletters, constituent emails, and social media forums such as Facebook and Twitter.
The Making Strides Against Breast Cancer event will:
· Provide the station with the opportunity to align themselves, and their select personalities, in a personal and powerful way with the fight against breast cancer 

· Provide the opportunity to appear in front of area business executives at the Making Strides Corporate Breakfast, held in August.

· Provide placement of the station logo on the Making Strides website for participants and donors

· Provide placement of the station logo on all walk papers 

· Provide placement of the station logo on all event banners

· Provide placement of the station logo on all event posters

· Include station with an on-site media tent

· Provide placement of the station logo on the Making Strides Corporate Breakfast Program and acknowledgement by the emcee of the station’s participation.

· Encourage potential cross-promotion with other media including broadcast and print partners. Cross-promotion would be reciprocal. 






American Cancer Society South Atlantic Division, Inc.

Serving DE, GA, MD, NC, SC, VA, WV, and Washington, D.C.

4240 Park Place Court  Glen Allen, VA 23060  t) 804.527.3700  f) 804.527.3797

Cancer Information 800.ACS.2345  www.cancer.org
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