
2011 Media Outreach Tips

Involve a Local Celebrity or Government Officialtc "Involve a Local Celebrity or Government Official "
Encourage your city and state government officials to proclaim the second week in April as National Volunteer Week. Invite an elected official, media personality, or local athlete to present the awards or to attend your event. The media will be more likely to cover a story that has “star power.”

Create a Media List tc "Create a Media List "
Create a list of media contacts who have covered your organization in the past. Be sure to include contacts at magazines, daily and weekly newspapers, radio stations, television and cable outlets, and wire services. Call and ask who at the media outlet covers volunteer activities, general human-interest stories, or community service issues. Develop a roster of names, titles, email addresses, and telephone/ fax numbers of the reporters, producers, and assignment editors. 

Maintain Good Media Contacts tc "Maintain Good Media Contacts "
The success of your media strategy will largely depend on your interaction with the media.  Building rapport with journalists and key staff usually does not happen overnight. The relationship is developed over time. Keep in touch regularly with reporters and others on your media list. Offer them new story ideas and notices of events and provide them with new statistics and other information about volunteering so they will rely on your organization as a key resource.

Prepare and Distribute a Press Release tc "Prepare and Distribute a News Release "
A press release must clearly convey the who, what, when, where, why, and how of your event. Refer to the template press release in the National Volunteer Week toolkit, and localize and tailor it to your organization and event. Distribute the release at least two weeks in advance of an event (three to four weeks for weekly newspapers). 
Follow Up on the Press Release tc "Follow Up on the News Release "
Make follow-up calls to reinforce the information in your news release and to fill in gaps. Be mindful of a reporter’s deadlines – ask if you are calling at a good time; if not, ask when would be a better time to call back. If a specific event is taking place, invite the media to cover it, and point out photo opportunities. 

Use Pictures tc "Use Pictures "
A good photo makes the difference between getting media coverage or not. Make sure your event has a photo opportunity – an interesting visual that tells the story, not just people talking at a podium. Contact your television stations’ and newspapers’ photo desks to pitch coverage of your event. Have your own photographer present at the event as well. The photos should show volunteers actively engaged in service. Do not forget to caption photos and identify each person in the picture. 

Create Other Media Opportunities 

Even if your local media does not cover your recognition ceremony or event, there are other opportunities to get their attention. You can write an opinion editorial (also known as an op-ed) about the positive impact of volunteers on your community. Call your local paper to find out the process for submitting an editorial opinion: where to send it, how you can follow up, word limits, etc.







